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U.S. Trailer Connectors Aftermarket 

 

 

BACKGROUND 

In the United States there are over 4.9 million trailers and container chassis. These 
trailers and container chassis are being connected and unconnected, some on a daily 
basis, some even more frequently, from the tractors which pull them.   
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MacKay & Company, with its DataMac® Truck & Trailer Service, profiles in detail the 
aftermarket for replacement parts and components used on trucks and trailers. To 
date, this service has never included air and electrical connectors between tractors and 
trailers.   

MacKay and Company has decided to launch an inaugural, small, but detailed, 
DataMac® type multi-client study on the aftermarket for these components.  

 

FOCUS OF PROGRAM RESEARCH 

The components to be examined in MacKay & Company’s research study of  
tractor-to-trailer connectors will include: 

Air Connectors 

1. Air hose 

2. Air hose fittings 

3. Gladhands 

4. Gladhand seals 

Electrical Connectors 

1. Sockets/plugs 

2. Electrical cords  

 

ASSIGNMENT METHODOLOGY 

Several tasks will be completed and we welcome client input at every step. The project 
methodology is straightforward and we will approach this project in similar fashion to 
our other DataMac® products. 

• Discuss product coverage with participants  

• Interview fleets to ensure all products and issues are understood 

• Design a survey to be completed with 150-200 fleets  

• Execute survey 

• Tabulate results and prepare report for clients 
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SURVEY DATA SOURCE 

MacKay & Company maintains a database of thousands of owners and maintainers of 
commercial vehicles. The basis of DataMac® is to ask the person who “turns the 
wrench” (or is responsible for who does) about their vehicle operations and their parts 
and service purchase habits. They know best the parts and service activities that occur 
on their vehicles.  

MacKay & Company completes thousands of surveys each year soliciting answers 
regarding end users’ fleets (vocation, size, average annual hours or miles, types of 
equipment) and parts and service practices.  

 

SURVEY 

U.S. Truck and Trailer fleets and operators will be asked via the survey: 

• Who replaces air and electrical connection parts on your vehicles? 
• How many replacements of each part were made in the last year? 
• Where do you purchase air and electrical connection parts? 
• How many miles do you drive your vehicles annually? 
• What is the primary focus of your business (vocation)? 
• What are the primary brands used?  
• Other questions provided/requested by study participants.  

 

DATA TABULATION 

The survey data will be statistically cleansed, tabulated and processed via  
MacKay & Company’s proprietary DataMac® model. This data model applies the 
survey results to the overall universe of vehicles to produce the final data. 
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REPORT DELIVERABLES 

 

Each participating company will receive:  

• A final report 
• A webinar review of results with MacKay & Company  
• Access to MacKay & Company’s DataMac® Truck & Trailer U.S. database (for 

these components) for six months. 

 
Our online DataMac® application (www.datamac.net) provides information at the 
individual component level for: 
 

• Annual demand units and dollars (retail) 

• Point of service - who removes and replaces the component, which includes OE 
truck dealers, independent garages, and the operator (end user). 

• Point of purchase – where component is purchased, which includes automotive 
parts stores, engine distributors, heavy duty distributors, independent garages, 
mass merchandisers (Walmart, Lowe’s, etc.) and OE truck dealers 

• Demand by vocation – examining nine of the ten “standard” DataMac® 
vocations that utilize tractor-trailer combinations. Our vocation segmentation 
includes: owner/operators, for-hire, private, refuse, construction/mining, 
government, agriculture, lease/rental and other 

• Five-year history and outlook (vehicle population based). 

 

 

DataMac.net also provides: 

• Operating populations 

• Average annual miles (vehicles) 
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The following two graphics provide examples of the types of charts and tables that are 
generated through our interactive, user-driven data choices on datamac.net.  

 

Chart generated through datamac.net  
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Table generated through datamac.net  
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WHY MACKAY & COMPANY? 

MacKay & Company is a specialized management consulting and market research 
firm. With headquarters in suburban Chicago, the company's focus since 1968 has 
been, and continues to be, commercial on-highway vehicles, construction equipment, 
farm field machinery and related components such as engines and transmissions. The 
scope of the practice includes analyses of original equipment and aftermarket potential, 
strategic options, distribution policies, product introduction, quality management, 
acquisitions and a range of related subjects.  

The company has 15 full-time employees and maintains joint venture relationships in 
Brazil, England, France, Germany and Mexico. The company’s senior staff has over 
100 years of combined experience in the markets we serve.  

For over 30 years, MacKay & Company has been the only provider of detailed 
aftermarket information for replacement parts and components used by on-highway 
commercial vehicles and off-highway farm and construction equipment with our 
DataMac® aftermarket tracking service.  

Companies to which MacKay & Company have provided DataMac® services include 
Accuride Corporation; Allison Transmission; ArvinMeritor, Inc.; Aftermarket Technology 
Corporation; Baldwin Filters; Bobcat company (A Doosan Company); CNH Global; 
Caterpillar Inc.; Chevron Global Lubricants; Cummins Inc.; Daimler Trucks North 
America; Dana Corporation; Deere & Company; Donaldson Company Inc.; Eaton 
Corporation; Genuine Parts Company; FleetPride; Hendrickson International; JCB; 
Mack Trucks, Inc.; Navistar Inc.; PACCAR Inc.; Remy International; Ryder 
Transportation Services; Shell Oil Company; Volvo Construction Equipment; Volvo 
Trucks North America; Webb Wheel and Wix Filtration Corporation. 

More information on MacKay & Company can be found at www.mackayco.com. 
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STAFFING 

The overall assignment will be under the general direction of Dave Fulghum, Vice 
President Information Technology and Research. The day-to-day assignment activities 
will be under the direction of Lynn Buck, Market Analyst, assisted by Travis Kokenes, 
Research Manager.  
David Fulghum joined MacKay & Company in 1993 as Director of Strategic Planning 
after 24 years with Navistar International.  

Dave was Director of Strategic Operations and Product Planning for Navistar's Parts 
Operation. In this capacity, he was involved in all areas of the aftermarket business 
including pricing, product planning and inventory management. He worked extensively 
with Navistar's dealer organization to improve its parts business. 

He received a BS in Agricultural Engineering from Iowa State University, Ames, Iowa in 
1969 and joined International Harvester (Navistar) in an engineering position. Dave 
progressed to Chief Engineer, Outdoor Power Products while attending the University 
of Chicago's Graduate School of Business where he received an MBA in finance in 
1974. 
 
Lynn Buck, Data Analyst, joined MacKay & Company in November of 2012. His 
background includes over 15 years of data analysis and reporting in a variety of 
settings. Most recently, he has performed the roles of pricing manager and inventory 
manager for two aftermarket parts distributors. Prior to that, he analyzed markets for 
new parts and service locations for Navistar. 
Lynn earned a bachelor’s degree in Psychology from Northern Illinois University and an 
MBA in Finance from North Central College. 
 

Travis Kokenes joined MacKay & Company in December 2007 after receiving his 
Bachelor of Liberal Arts & Sciences in Communication Studies, with a minor in 
Business from the University of Kansas. 

Travis heads our research department and handles data collection and processing for 
our DataMac® and proprietary studies. He oversees both our phone and direct mail 
surveys and is responsible for the design of web-based surveys; working with clients to 
design questionnaires that fit their specific areas of interest. 

TRAILER CONNECTION RESEARCH PARTICIPATION 

MacKay & Company anticipates that approximately 45 days to 60 days will be required 
from assignment initiation to completion. 
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